UNIVERSITY VILLAGE

Seattle, Washington




PEOPLE SHOP UNIVERSITY VILLAGE EACH YEAR.
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In a world of followers and formulas, University Village presents a real

breath of fresh air — an open environment where VISION, INSPIRATION AND GORDON SEGAL,

IMAGINATION come together to create a signature shopping experience. FOUNDER OF CRATE & BARREL
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UNIVERSITY VILLAGE IS HOME TO THE SECOND
STARBUCKS COFFEE WHICH OPENED IN 1972.

AVERAGE TRIP LENGTH: ]]/2 /lOurS

AVERAGE STORES SHOPPED: 5

HOWARD SCHULTZ, CHAIRMAN OF
STARBUCKS COFFEE COMPANY AVERAGE EXPENDITURE PER TRIP:



“There are a handful

of shopping centers
in America that are
“must be-ins” for
high-end retailers—
University Village
is one of them.”

MILLARD DREXLER,
CHAIRMAN OF THE
BOARD FOR J.CREW
GROUP, INC.
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WE MAINTAIN A SIGNATURE 60/40 mlx OF NATIONAL AND INTERNATIONAL BRANDS

AND ECLECTIC LOCAL RETAILERS.

THERE ARE 450,000
INDIVIDUALS WITH AN
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income of

eV $785.000

WITHIN A 5-MILE RADIUS.
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Our setting didn’t arise from focus groups or case studies. It grew

seamlessly within the highly affluent, densely populated neighborhoods
bordered by the world-renowned University of Washington and natural
splendor of Lake Washington. Tens of thousands of PEOPLE SHOP

HERE BECAUSE THEY LIVE HERE.



RACHEL MARSHALL, OWNER
OF RACHEL’S GINGER BEER

PLAZAS AND PATIOS INVITE RELAXATION, CONVERSATION AND AN ACTIVE SENSE OF

real community



CULLEN, PARTNER
TWIST
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76% OF SHOPPERS GAVE UNIVERSITY VILLAGE

8 TO 10 OUT OF 10 IN appearance
(Q a[mOSp/lere IN COMPARISON

TO OTHER SHOPPING CENTERS.




SEATTLE’S REPUTATION FOR RAIN IS SOMEWHAT UNDESERVED—
catching just 37.5 inches per year. Seattle’s rainfall ranks well behind

many midwestern and eastern cities’ totals.

HOUSTON 49.9”
ANNUAL PRECIPITATION: NEW YORK  45”
== SEATTLE 37.5”
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SEAPLANE FLIGHTS DEPART FROM e - P
SEATTLE’S LAKE UNION EACH YEAR. y
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THE SEATTLE AREA HAS THE
LARGEST FERRY SYSTEM IN THE
NATION, MOVING 24 MILLION
PASSENGERS EACH YEAR.
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UNIVERSITY VILLAGE IS ONLY 5 mZZ€S FROM DOWNTOWN SEATTLE




" cotopaxi RPI Crate&Barrel
allbinds  ROTHY'S @ Cluicio

@ WARBY PARKER Glatzia

Backcountry
jenni xayne CB?2 ANTHROPOLOGIE
V'
ClareV. ' Reformation Room8&Board
®

SONOMA EVERLANE

AAAAAAAAAA

WILLIAMS Q
nAY



